
HOW TO: CBD Advertising on 
Facebook and Google 

From “clean site” to scrubbed ads, here’s the guide to CBD ads 
 

 
Creating a Clean “CBD” Site 
 
If you’re like one of the other thousand that are desperately trying to find ways to advertise CBD 
products on Google, bad news, it’s not allowed (mostly). The good news, it’s allowed (kindof)! 
What we actually mean is that Google allows advertisers to promote hemp based products, but 
not CBD. What’s the difference? Not much. In most cases, products containing CBD can be 
advertised, as long as you only refer to them as hemp, and never as CBD. 
 

That’s a little tricky… most businesses selling 
CBD firmly believe that the CBD content of their 
products is the main selling point. It’s the part that 
provides the benefits, from pain relief to calming 
anxiety to promoting healthy sleep. The CBD is 
the whole point, right? In our experience, that’s 
not exactly right… While some people need to be 
educated about the actual cannabidiol in the 
product to understand what it does, most others 
are already educated enough to know what they 
need. Those seeking information and education 
generally do so through web searches, which is 

why SEO and a killer informational content strategy is a great idea for your normal 
website.Those customers who already know you, however, or who know what kind of CBD 
product they’re looking for, don’t need things spelled out quite so explicitly. That’s where the 
clean site comes in. 
 
The trick here is to create a site that’s completely separate from your actual website. You’ll need 
a new domain name, and a completely different website that doesn’t link to your normal site in 
any way, for any reason. On this site, you’ll list all of your normal products, but referred to as 
hemp extract, rather than CBD. This site needs to be free from mention of any prohibited words, 
can’t contain any prohibited imagery, and needs to be completely scrubbed of all health claims. 
You’ll also need to meet some basic e-commerce standards, but you probably already have 
those on your normal site. 



 
When you try to make an ad going to a website, Google’s going to crawl the code of your 
website to see if it’s acceptable. This doesn’t just mean the visible website copy. This also 
means URLs, meta descriptions, image alts, hidden sections, ANYTHING that Google can read. 
Don’t rely on Robots.txt to keep sections of your site de-indexed. Google has confirmed that it’s 
now treating Robots.txt as a suggestion, and it’s not a sure thing. 
 
Follow the (Stupid) Rules 
Rules are made to be broken - In this case, the rules are REALLY important. Even when they’re 
dumb rules that make no sense… I know, it’s frustrating, but don’t be tempted to cheat here. It 
might seem counter-intuitive, but when we say “don’t say THC” we mean AT ALL. For example, 
“This product contains no THC,” despite saying exactly what it means and helping to reassure 
people that you’re not selling THC products, is still a problem. Google’s algorithm will pick up on 
the word THC and flag the account for violations. So if you want to keep your accounts, 
seriously… follow the rules. 
 

 
 
No Prohibited Products 
I know we’re kind of skirting the rules here with CBD hemp, but there are some products that 
won’t fly no matter what they’re called. Google specifically disallows anything that simulates or 
facilitates tobacco smoking. That means any smokable plant material, rolling papers, pipes, 
filters, bongs, or hookahs. Most CBD companies don’t have too much of a problem there, but 
this also extends to vape products. Vape batteries, cartridges, or accessories are straight out. If 
you sell any of those products, you can’t include them on your clean site at all, and you can’t 
advertise for those products through Google. 



 
No Prohibited Words 
There’s a big long list here, but it’s pretty easy to decide what you shouldn’t say. Basically, you 
want to avoid mentioning, in any way, any sort of controlled substance. Don’t use slang or 
synonyms, except as noted. Our non-exhaustive list includes: 

● CBD 
○ Well ok, that one’s obvious, but nowhere on your site can you mention CBD or 

cannabidiol. No ifs, ands, or buts, it simply cannot be there. Replace all mentions 
of CBD with the word hemp. 

● THC 
○ This one might seem obvious, too, but no mentions of the word THC or 

tetrahydrocannabinol. Even things like “0% THC” or “doesn’t contain THC” will 
get your account flagged. 

● Marijuana 
○ Are you seeing a pattern yet? We don’t just mean the word marijuana, we mean 

any mention at all of the substance. No cannabis, pot, weed, mary jane, grass, or 
any other slang. Again, this applies to negatives too. Do you have a blog post 
along the lines of “The difference between hemp and marijuana?” That’s great 
main site content, but it’s got to be omitted from your clean site. 

● Canna-anything 
○ Seriously. Nothing with the word-part “canna”. All those great educational pieces 

about how CBD hemp interacts with the endocannabinoid system or explanations 
of how phytocannabinoids function, they all need to be rephrased or omitted. 

● Mentions of Psychoactive Effects 
○ Again, this is mostly a prohibition on negatives. Lots of CBD retailers want to 

make sure that their client base knows that their products won’t create a high, but 
words like high, psychoactive, psychotropic, or trippy are a sure fire way to get 
flagged. If you want to point out that CBD provides its benefits without a high, 
describe the effects instead, in vocabulary that a small child or a nun would 
understand. Say that hemp won’t make you feel groggy or silly, it won’t cause 
hunger, red-eye, or dry-mouth.  

 
No Prohibited Images 
This one may be a pain, but no images that could be interpreted as promotion of drug use.  
 
Product Images: Yup… this is the killer. If your product images visibly contain prohibited words 
or images, you’ll need clean ones. You might be able to get away with tiny words on labels, but 
it’s FAR safer to edit those images. This might mean blurring some of the words, or it might 
mean taking them out entirely. 



 
Editing like this, done with Photoshop’s patch and clone tools, took about 5 minutes. It’s not 
perfect, but it’s much more cost effective than entirely new packaging. 
 
Plant images: No pictures of hemp plants, even if they’re labeled as hemp. No icons that have 
hemp leaves in them, no drawings or hemp plants or leaves, no background images with hemp.  
 
Drug based iconography: Exclude any image that looks like it belongs in a dispensary, such as 
green crosses.  
 
Medical Claims: Stay away from any kinds of medical imagery. Don’t include any images of 
people in lab coats or anything that might imply a doctor is suggesting CBD hemp use. 
 
No Health Claims 
This is one of the hardest rules for most of our clients to follow. According to ScienceDirect.com, 
Health claims are defined as any claim that states, suggests, or implies that a relationship exists 
between a food category, a food, or one of its constituents and health. This is often more 
complex than people realize, but by following these simple rules, you’ll be ok: 

1. Don’t mention specific disorders or conditions. For example, instead of saying that your 
CBD hemp products can help calm anxiety, you can say that they promote a feeling of 
calm. Instead of saying that a product reduces inflammation, say that it’s comforting for 
aching joints. 

2. Don’t imply a cure. Just stay away from anything mentioning curative powers, rather 
focus on supporting a healthy lifestyle, promoting emotional well-being and balance, and 
supporting a healthy immune system. 

 
Check Your User Generated Content 
The most overlooked part of scrubbing a site is user generated content. This most often takes 
the form of testimonials and reviews, but can also be blog comments, discussion boards, or 
embedded social media posts. Even when it’s not something you’ve written, none of these 
areas can contain prohibited words or images, and health claims must be scrubbed. We 



suggest requiring manual review of all reviews before they can be posted to eliminate 
customers inadvertently violating the rules. 
 

 
 
Standard Google Shopping Requirements 
In addition to having a clean site, you’ll need standard e-commerce requirements. Your site 
either needs to be entirely mobile friendly (the best choice by far) or have dedicated mobile 
versions of every page. Make sure your site contains: 

● Simple and easy-to-use navigation options 
● A contact page with a physical address, telephone number, and email address.  
● A clearly written returns and refund policy 
● A standard privacy policy that complies with any relevant laws for your location and for 

any location in which you do business, including GDPR or CCPA requirements if 
applicable. 

● Nothing that prevents standard use of the back button. 
 
 


